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Biographical note
Born December 25", 1951.

Married, two sons.



Qualifications and training
Visiting Scholar at Wharton School of Business
Diploma [.T.P. at London Business School

Degree in Business Administration at Bocconi University — Milan

Academic CV

1990 — present. Full Professor of Technnology and Innovation Management at Bocconi University
2011/2014. Head, Institute of Technology and Innovation Management, Bocconi University
2008/2012. President of Kites Center fo Knowledge, Innovation and technologies Studies
2008/2011. Head, Department of Management, Bocconi University

2004/2008. Vice-Rector for Economic Relations, Bocconi University

2003/2008. Head of CRITOM Centre of Research on Innovation, Technology e Operations
Management

2001/2004. Director of the Degree Program in Business Administration, Bocconi University

1995/2001. Founder and Director of the PhD program in Business Administration and Management,
Bocconi University

1986/1990. Professor of Management at the University of Brescia

1983/1991. Director of the Marketing Department at the SDA Bocconi, Graduate School of Business
1982/1986. Associate Professor of Management at Bocconi University

1979/1983. Director of Marketing Division at the SDA Bocconi, Graduate School of Business
1977/1982. Assistant Professor of Marketing at Bocconi University

1975. Assistant Professor at the Istituto di Economia delle Aziende Industriali e Commerciali of the
Universita Bocconi and Assistant Professor at the Sda Bocconi, Graduate School of Management



Other academic activities — past and present

Editorial Board Member of "European Journal of Marketing". Vice-director of the Journal "Finanza,
Marketing e Produzione". Editorial Board Member of the Journal "Economia & Management".
Member of the Scientific Committee of the journal "Trade Marketing", Scientific Commettee of
“Sinergie Italian Jounral of Management”.

Professional CV — consulting

2012 He founded VVA Europe, which works in the European policy environment, to develop
politically relevant and comprehensive solutions for companies, European institutions and European
regulators. He currently is a Board member of the company.

2000 He founded Ricerche Valdani Vicari, company operating as an "Intelligence provider" to find
methodology-based solutions which are customized and can be immediately integrated in the
company's decision-making processes. RVV uses its qualitative and quantitative expertise, backed
by consulting experience, to deliver methodologically founded, scientifically measured solutions
that offer high added value. He currently is a Board member of the company.

1992 He founded Valdani Vicari & Associati VVA, leading Italian consulting company, in the field of
Strategy, Marketing, Company Evaluation, Brand Evaluation, Commercial Litigation Business Due
Diligence, Expert Opinion Transfer Price, and Market Research.

Other professional activities

1986/present. Indipendent Board member of many Italian companies, in a variety of industries:
airline, fashion, hotel, painting, industrial equipment.

2006/2008. Member of the Expert group on “Fund-raising by universities from philanthropic
sources”, European Commission

1994/2007. Scientific Advisor of Assolombarda

2003. Member of the Scientific Committee for the Innovation Ministry.
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